1969 Editorial Index 





Major articles which appeared in Home and 
Garden Supply Merchandiser during 1969 have 
been indexed for your convenience. Dealers will 
find this list helpful in planning improvements, 
adding a new line of merchandise, remodeling 
and in many other tasks. Articles are listed 
according to subject matter in chronological 


order of appearance. 





ADVERTISING: 


Keep something going all the time! ............ Jan., 

Spring Fair—Special spring promotion features 
copter tie-in 

St. Pat's Day can mean plenty of green for dealers Mar., 

A motivation program to sell women 

Trade-in promotions boost mower selling 

Small ads can pay big dividends to garden stores. . 

Effective advertising (series) —Why Advertise?...Apr., 

Effective advertising (series)—Selecting the best 
media for your advertising program 

Edgers, trimmers, garden tools—The customer makes 
his choice 

Effective advertising (series)—The ABCs of adver- 
tising 

Effective advertising 
work? 

The garden store that advertising built 

Everybody likes a bargain 

Effective advertising (series) — Your 
dollar—where you should spend it 

Customers supply radio ad copy 

Proving ground for mowers provides solid sales 
support 

Christmas advertising: 
Christmas green 

Pre-Christmas open house unveils $10,000 in sales Nov., 

Low cost advertising helps double sales 


(series) — Why doesn't 


CASE HISTORIES: 


Snowmobiles are a ‘natural’ 

Keep something going all the time! ............ Jan., 

Underground sprinklers keep profits on top 

Everything for outdoor living 

Local service aids customers and dealer 

Promote new products 

Spring Fair — Special spring promotion features 
copter tie-in 

Flintridge Garden Center designed with shoppers 
(female) in mind 

A motivation program to sell women 

Relocating to small community right decision for 
Perkins 

Small ads can pay big dividends to garden stores. .Mar. 

Expanded sod sales round out garden supply 
business 

Dealers predict: A good season for stimulating 
green with fertilizers, chemicals, applicating 
equipment 

Quality and service pay dividends 
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What about natives in planting? 

Crafts section builds traffic for Texas garden store May, 

Cash register bell rings for cleanliness 

A million plants a year—plus chemicals 

Summer sales year round 

Year round promotions 

Cramped for space? Condense! ............... July, 

Flocked trees are high profit items 

The garden store that advertising built 

Everybody likes a bargain 

Customers supply radio ad copy 

Garden store should make a profit year round ...Oct., 

Service, display, promotion earn best reception for 
power equipment 

Proving ground for mowers provides solid sales 
support 

Outside: French Provincial style—Inside: Flexibility 
of display Nov., 

Pre-Christmas open house unveils $10,000 in sales. .Nov., 

Patio building supplies provide "easy" business ..Nov., 

Department store's 3 garden center upgrade 
quality; utility buildings click 

Low cost advertising helps double sales 


CUSTOMER RELATIONS: 


Local service aids customers and dealer 

Flintridge Garden Center designed with shoppers 
(female) in mind 

A motivation program to sell women 

Customer complaints, however trivial, can be turned 
to your advantage 

Crafts section builds traffic for Texas garden store May, 

What do garden store customers want? 

Warranty: A headache or tool? 

The pricing game 

One flunks, two pass after new homeowner visits 
garden stores for yard ideas 


DISCOUNT OPERATIONS: 
Everybody likes a bargain 


DISPLAY: 


Flintridge Garden Center designed with shoppers 
(female) in mind 

A motivation program to sell women 

Garden products display is inexpensive, saleable . 

Summer sales year round 

Year round promotions 

Flocked trees are high profit items 

Service, display, promotion earn best reception for 
power equipment 

Remodeling can improve successful garden store .. 

Outside: French Provincial style—Inside: Flexibility 
of display 

Pre-Christmas open house unveils $10,000 in sales Nov., 

Department store's 3 garden centers upgrade qual- 
ity; utility buildings click 


EDITORIALS: 


Unconventional garden tractors 

An ambitious program (Landscape Council) 
March 20-26 a big week 

Know what your costs are 

Education never ends 

Second rate service 
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